Selling with Technology

Tablets, Smart Phones, Software and the Cloud
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Selling with Technology

What's Different Now?
Hardware and Connectivity
Software Applications

Cloud Computing, Social Media and Selling

The Kelly Box Story
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Selling with Technology

What's Different Now?
The Simple Answer: The Smart Phone

The Deeper Answer: Processes
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Selling with Technology

« What do Sales People do All Day?

o Collecting Data & Getting Information

o Collecting Data - 85%

o Entering Leads

o Calling Leads

« Managing Accounts
o Requesting Samples
« Requesting Quotes
o Handling Concerns

o Getting Information - 15%

Getting to the Buyer
Getting the Buyer to Talk

Understanding What Drives the
Deal

Designing the Value Proposition
Closing the Deal
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Sample and Quotes System
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KELLY BOX & PACKAGING CORP.

Home  Sales Quote  Sample Request  Open Samples  AccountManagement  Login

K13

LY
PC
Welcome to

Kelly Box & Packaging Corp.
Quote System
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Selling with Technology

o Hardware and Connectivity

o Smart Phones
— iPhone - Apple

— Android - Google
— Symbian — Nokia
— BlackBerry — RIM
—~ Win Mobile - Microsoft

o Tablets o Connectivity o Other
— iPad - Apple — WiFi — eReaders
- Galaxy -Samsung - 3G/ 4G — BlueTooth
— Optimus - LG — Smart Pens
Share of worldwide 2010 Q4 smartphone sales to end users by operating system, according to Canalys. ”Symbian” includes only Nokia phones. :g E

Adding Symbian phones from Fujitsu, Sony Ericsson, Sharp and Samsung makes the Symbian Share slightly larger than Android.
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«Sales and CRM Software: A Growing Category

«SalesForce.com «Microsoft Dynamic CRM
«AmTech Mobile Force «Sage SalesLogix
oAct! By Sage .Oracle CRM on Demand
«Landslide «Avidian
«SAP .Sage CRM

«Cegedim Dendrite _
«Oracle Seibel CRM

. «Maximizer oSugar CRM
«NetSuite

_ «CDC Software (Pivotal Sales)
«FrontRange (Goldmine) —
PC




Selling with Technology
Cloud Computing

«Always on
Y «Collaborative

eBrowser Access

«Crowd Sourcing

Shared Informational Resources




Selling wi

Social Media

Lifecasting
http://www.justin.tv
http://www.ustream.tv :J—

Social Networks
http://www.facebook.com
http://www.ning.com
http//www.myspace.com
http//www.hiS.com
http://www.friendster.com
http://www.skyrock.com/

http//www.orkut.com

Search Engines
http//www.google.com @—
http//www.yahoo.com @
http//www.msn.com @
http//www.baidu.com (China) @
http//www.aol.com @
http//www.ask.com @
http//www.sohu.com (China) @
http//search.comcast.net @
http//my.att.net @
http//www.nextag.com @-
http//www.business.com @

http//www.dogpile.com @
http//www.lycos.com @~

http//www.netlog.com :g
http//www.bebo.com
http//www.tagged.com
http//www.imeem.com
http//badoo.com
http://www.xanga.com
http://www.myyearbook.com
http//www.classmates.com
Video Sites
http://video.google.com
http//www.youtube.com
http//video.msn.com
http//vids.myspace.com
http//video.aol.com
http//www.dailymotion.com/us
http//www.veoh.com
http//www.metacafe.com
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http//bliptv @~
http//www.viddlercom @—f

Micro Blogging/Texting
http//www.twitter.com @=
http//twitpic.com
http//www.twitxr.com
http//search.twitter.com
http//www.tweetscan.com
http//www.twemes.com
http//www.mocospace.com
http//www.tumblr.com
http://friendfeed.com
http//www.plurk.com
http//lifestream.fm
http//jaiku.com
http://identi.ca
http//jott.com
http//socialthing.com
http://www.12seconds.tv @
http//www.swurl.com @
http//www.utterli.com @
http//www.itsmy.com/itsmy @~
http//www.brightkite.com @-
http//pingfm @
http//www.dodgeball.com @
http//www.pinger.com @-
http://www.seesmic.com @
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B2B Social Networks
~@ http//www.linkedin.com
=@ http//www.slideshare.net
=@ http//www.xing.com
=@ http//www.plaxo.com
—@ http//www.ecademy.com
=@ http//www.ryze.com
=@ http//my.wallst.net
@ http//www.yammer.com
—@ http//www.networkingfor

professionals.com

th Technology

-8 @§ dinn g4

facebook

Photo Sites
=@ http//www.flickr.com
@ http//photobucket.com
=@ http//imageshack.us
@ http//www.fotolog.com
=@ http//www.multiply.com
=@ http//www.webshots.com
=@ http//www.kodakgallery.com
=@ http//www.snapfish.com
=@ http//www.fotki.com
=@ http//www.smugmug.com
=@ http//www.zoomr.com
@ http://picasa.google.com
-@ http//www.zoto.com

Social Bookmarking
http//digg.com
http//technorati.com
http//www.mixx.com
http//www.stumbleupon.com
http//www.kaboodle.com
http//www.propeller.com
http//del.icio.us
http//www.mybloglog.com
http//www.newsvine.com
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Reviews/Travel
http://cityguide.aol.com/
http//www.tripadvisor.com
http//www.yelp.com
http//www.citysearch.com/
http//www.wayn.com/

Groups
http://groups.yahoo.com
http//groups.google.com
http//www.meetup.com

http//www.boingboing.net
http//www.fark.com
http//reddit.com
http//www.slashdot.com
http//www.bloglines.com
http/friendfeed.com
http//www.furl.net/
http//www.blinklist.com
http//www.mister-wong.com
http//ma.gnoliacom
http//www.sphinn.com
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Tools/Platforms
http//www livejournal.com
http//www.ning.com
http//www.vox.com
http//buzzm.worldbank.org
http://www.movabletype.org
http://www.sharethis.com
http://lifestream.fm
hllp.l‘l‘\ dvine.c
Blogs

@ http//technorati.com
@ http//blogsearch.google.com
@ http//www.wordpress.com
@ http//www.wordpress.org
@ http//www.blogspot.com
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@ http//www.bloggercom

Wikis
http//www.wikipedia.org
http//recipes.wikia.com
http//uncyclopedia.wikia.com
http//www.wikihow.com
http//www.wikimapia.org
http//www.wetpaint.com
http//en.wikibooks.org
http//pbwiki.com
http//wikitravel.org
http//lyricwiki.org
http:/gollum.easycp.de/en/

http://iwww.qwika.com/
http://en.wikiwix.com/
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Overdrive Interactive is an online marketing services firm that helps companies create genuine and lasting connections with their target audiences and
customers using Social Media Marketing, Search Engine Marketing and Online Media. Learn more by visiting us at www.Overdrivelnteractive.com or call 617-254-5000.

Podcast

@ http//www.apple.com/itunes/
=@ http//www.live365.com

@ http//vwww.podcast.com

-@ http//www.podcastalley.com

Socialize With Us
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© Waebsites

@ Tools

Are we missing one?
Submit your website and see
the expanded version at
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What to Take Away

The Pace of Technology is Accelerating
Technology Cannot be Ignored
Hardware and Software are becoming more Specialized

The Cloud and Social Media will Change the Way We do
Business

We Need to Engage Technology Continuously

The Singularity is Near




